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JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC
2003 197 186 238 278 291 223 238 207 181 156 156 119
2004 149 208 274 274 239 237 244 228 220 224 219 135
2005 218 229 318 257 258 262 259 303 261 262 210 142
2006 229 214 306 270 314 256 258 327 210 228 175 204
2007 218 249 332 308 359 286 293 305 228 215 179 137
2018 322 316 395 356 426 384 402 369 347 340 260 234
2019 327 248 397 400 446 418 415 399 376 340 268 198
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12 MONTH UNDER CONTRACT COMPARISON



2003	JAN	FEB	MAR	APR	MAY	JUN	JUL	AUG	SEP	OCT	NOV	DEC	197	186	238	278	291	223	238	207	181	156	156	119	2004	JAN	FEB	MAR	APR	MAY	JUN	JUL	AUG	SEP	OCT	NOV	DEC	149	208	274	274	239	237	244	228	220	224	219	135	2005	JAN	FEB	MAR	APR	MAY	JUN	JUL	AUG	SEP	OCT	NOV	DEC	218	229	318	257	258	262	259	303	261	262	210	142	2006	JAN	FEB	MAR	APR	MAY	JUN	JUL	AUG	SEP	OCT	NOV	DEC	229	214	306	270	314	256	258	327	210	228	175	204	2007	JAN	FEB	MAR	APR	MAY	JUN	JUL	AUG	SEP	OCT	NOV	DEC	218	249	332	308	359	286	293	305	228	215	179	137	2018	JAN	FEB	MAR	APR	MAY	JUN	JUL	AUG	SEP	OCT	NOV	DEC	322	316	395	356	426	384	402	369	347	340	260	234	2019	JAN	FEB	MAR	APR	MAY	JUN	JUL	AUG	SEP	OCT	NOV	DEC	327	248	397	400	446	418	415	399	376	340	268	198	#REF!	JAN	FEB	MAR	APR	MAY	JUN	JUL	AUG	SEP	OCT	NOV	DEC	1	
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				JAN		FEB		MAR		APR		MAY		JUN		JUL		AUG		SEP		OCT		NOV		DEC

		2003		197		186		238		278		291		223		238		207		181		156		156		119

		2004		149		208		274		274		239		237		244		228		220		224		219		135

		2005		218		229		318		257		258		262		259		303		261		262		210		142

		2006		229		214		306		270		314		256		258		327		210		228		175		204

		2007		218		249		332		308		359		286		293		305		228		215		179		137

		2018		322		316		395		356		426		384		402		369		347		340		260		234

		2019		327		248		397		400		446		418		415		399		376		340		268		198







TRI-CITIES 10-YEAR SALES COMPARISON
January 01, 2010 to December 31, 2019

YEAR Total Sold New Re-Sale % New <300K Re-Sale >301K Re-Sale %>301K Re-Sale <300K New >301K New %>301K New

2019 4511 1077 3434 24% 2001 1433 32% 270 802 18%

2018 4394 919 3475 21% 2619 1773 40% 230 687 16%

2017 4372 962 3410 22% 2597 812 19% 408 552 13%

2016 4377 898 3479 21% 2877 600 14% 461 432 10%

2015 4127 778 3349 19% 2893 455 11% 486 292 7%

2014 3486 716 2770 21% 2465 301 9% 464 251 7%

2013 3383 821 2562 24% 2270 258 8% 585 236 7%

2012 2941 778 2163 26% 1931 204 7% 595 181 6%

2011 2878 947 1931 33% 1749 171 6% 782 164 6%

2010 3283 1047 2236 32% 2021 199 6% 877 167 5%

Total 37,752 8,943 25,375 24% 23,423 6,206 16% 5,158 3,764 10%

AVG/Yr 3,775 894 2,819 24% 2,342 621 15% 516 376 8%
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PROMOTING TOURISM





TARGET MARKETS
• GROUP TRAVEL 

• Conventions
• Sports
• Tours

• LEISURE TRAVEL
• BUSINESS TRAVEL



• Media Outreach
• Tri-Cities Wine Tourism Council
• Tri-Cities National Park Committee
• Tri-Cities Rivershore Enhancement Council
• Wayfinding
• Branding
• Sports Feasibility Study

PROGRAMS & INFRASTRUCTURE PROJECTS
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Retail Industry Impact
Barbara Johnson, Columbia Center



Retail Industry Impact
2019 Sales Tax Distributions

Kennewick: $20,078,646

Richland: $13,291,217

Pasco: $13,456,800

West Richland: $  1,433,623

Tri-Cities Total: $48,206,286

Outside City Limits

Benton County: $13,012,667

Franklin County: $  4,508,822



Retail Industry Impact
Change from 2018

Kennewick: + 5.0%

Richland: + 7.3%

Pasco: + 4.4%

West Richland: + 25.5%

Tri-Cities Total: + 5.7%

Outside City Limits

Benton County: + 4.5%

Franklin County: Flat



New Kids on the Block

- At Home

- Dick’s Sporting Goods

- Second Locations within the Market

- Bath & Body Works/White Barn

- Porters BBQ

- Sephora





Retailer Industry Impact

- Retail stores will need to emphasize their 
experiential aspects

- Retail stores and malls must encourage people 
to get out of their homes for experiences 

- Retail will still provide consumers with control 
over what they buy

- The “tangible” shopping experience

- Convenience and customer service as the 
driving factors for consumers.



2020 Projections

- Tri-Cities continues to experience healthy 
increases in retail sales.

- Positioned well as it relates to competition.

- Consumers still have a need for physical retail 
locations.  

- Market still emerging and lacks many “New to 
the Market” retailers.

- Opportunities for local business to expand into 
second market locations
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Davin Diaz , Arts Economic Outlook, TRIDEC, 2020



Joel Nunn-Sparks 
“IntoTheBlue”



Randy Berglund 
“Cerulean”



Meghan Flynn 
“Self Portrait 2019-2020”



“Thank you DrewBoy Creative 
for fostering art that nurtures 

and engages our society.”
United States Senator Maria Cantwell







Richland 
Creative 
District

Kennewick 
Creative 
District
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