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Travel & Tourism
exceeded every
sector except:

e (Construction
* Financial Services
e Retail

* Most recent WTTC study
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Global Impact
e S7.6 trillion (10.2% of global GDP)

* The sector grew at 4.6% (faster than the rest of the economy)
e 292 million jobs (1in 10 jobs)
U.S. Impact

e S2.4 trillion for the U.S. economy
* Expectedto grow by 4.1% in 2019

e 15.6 million American jobs (1in9)
Washington State Impact
* Travel spending rose by 5.8% (increased 8 straight years)

e Statewide Tourism Marketing Program

* First time in seven years

» Seattle, Spokane, Yakima and other WA markets
investing in meeting space and sports infrastructure



TRI-CITIES OUTLOO

e 2.2% Increase in number of available hotel rooms

TRAVEL
LD

* Competition strong for meetings and sports
e Sports Facilities Market Analysis & Feasibility Study
 Top 5 Travel Trends in 2019:

1. Weekend Trips & Short Getaways
* |deal for our drive markets: Seattle, Spokane,
Portland and Boise

2. Food Tourism
* Tri-Cities has a growing foodie scene

3. Bleisure Travel (Business extended to leisure)
* Wine, science tourism and outdoor recreation

4. Families Want Adventure
e Science tourism and outdoor recreation

5. Instagram is Taking Center Stage
* Newly hired Digital Marketing Manager

=
—
B



HY TORISM VATTE'S
X




v =

~_} | =

RI-CTI'S § -

/ Automobile Cruise Lines .'.—.—i | BESAR

Train

‘41 *L%L

i N# —_ —= Py
Nl EEE g Y i
iii mem Iii _ Campground i @

Sports Arena
Meetings/Conventions S
Fuel adet LU m‘:—:— —\<~

ﬁg e . Amusement
q ~ o A ’
@

- % 7/
— il e - LN \ |
Food Retail Museum

Entertainment

The Power | - " | ,

Outside Goods i = Local Goods /

of Tra ve I & Services i ‘;‘__?} k & Services
& Tourism




TRI-CITIES REGIONAL
DESTINATION TEAM

WINERIES
FOOD/
BEVERAGE

\/isH'&“!'
TR -CITIES

WASHINGTON



\p

Qo &

TR!-CITIES

WASHINGTON




